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STRATEGIC OBJECTIVES 

ÅLeadership in the Commercial Aviation (up 130 seats) 

Å Increased results from Services and Support 

Å Products that satisfy market needs  

Å Diversified customer base 

Å Customer base expansion through leasing companies 

Å Excellence in Customer Experience (ECE) 
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Revenues (US$ Billion) 

3,8 

3,3 

3,8 3,8 

3,3 

1,5 

2009 2010 2011 2012 2013 Jan-Jun/2014

2014 Guidance 

US$3.2 - $3.4 Billion 

3.2 - 3.4 



EMBRAER COMMERCIAL JETS 
 

86 Airlines in 57 Countries  1,678 Aircraft in Service * 

 

Source: Ascend (2Q2014 ; * Scheduled and non-scheduled E-Jets and ERJ families) 



ERJ 145 FAMILY  - FLEET IN SERVICE 
 

694 ERJs in operation 

 

Source: Ascend  (Jun/2014 ; Scheduled and Non-Scheduled Airlines) 
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ERJ 145 FAMILY CUSTOMER BASE 
 

Source: Ascend  (Jun/2014 ; Active in Service ; all ERJ operators) 
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ERJ 145 FAMILY PRESENCE IN AFRICA 
 

37 ERJs        13 Operators        10 Countries 

Source: Ascend (Active in Service, Scheduled and Non-Scheduled Airlines, Jun/2014) 

Africa 
 World  
Airlines 

3 ERJ145 

Air Taraba 
1 ERJ145  

Punto Azul 
2 ERJ145 

Equaflight 
1 ERJ135 

Kenya ALS 
2 ERJ135 
1 ERJ145 

South African Airlink 
11 ERJ135 
  1 ERJ145 

Air Namibia 
4 ERJ135 

Diexim 
1 ERJ145 

Airlink Swaziland 
3 ERJ135 

Air 26 
2 ERJ135 
1 ERJ145 

Mocambique Expresso 
2 ERJ145 

NAC 
1 ERJ145 

Aerojet 
1 ERJ135 


