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Corporate and Business Strategy

AOrganic growth.
‘( ENMBRAER AMargins enhancement through the P3E.

\ ABusiness and revenues diversification.

A Product strategy.

( EMBRAER A Diversification and expansion of customer base.

Commercial Jets A Excellence in Customer Experience (ECE).

A Market share growth.
€ EMBRAER

! A Margins improvement.
Executive Jets g P

A Product strategy and customer support focus.

‘( EMBRAER A Establish Embraer as the defense house of Brazil.

Defense and Security 4 Organic growth and acquisitions.




Aircraft Deliveries

Commercial Jets Executive Jets
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B Light Jets - Phenom

2013 deliveries estimates
A 90 - 95 commercial jets

A 25 - 30 executive large jets
A 80 - 90 executive light jets

Large Jets - Legacy & Lineage




Net Revenues

US$ Million

1,086

2008 2009 2010 2011 2012 2013 YTD

2013 Outlook: US$ 5.06.4 Billion

€ EMBRAER i

2008: USGAAP
20092012: IFRS
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Revenues Breakdown

Net Revenuedy Segment

Revenues
uss Billion, 5,36.................... 2:80. 6.18....

23% 19% 21%

2010 2011 2012

BCommercial Aviation B Defense & Security
Executive Aviation 2 Others

Net Revenuedy Region

Revenues

US$ Billion. 9.30........coc. 2:80 6.183

............................................
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B china _!Asia Pacific

Africa &
Middle East

B North America W Brazil

South &

_IEurope
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Firm Order Backlog

US$ Billion

T

1Q12 20Q12 3Q12 4Q12 1Q13

This information 18 roparty of EMDrasr and Cannct 08 LEed O BEroCucsd without writtan penmissn RELATIONS

€ EMBRAER | inveeno

6



1,000

ORDERSIAND COUNTING




Embraer Commercial Aviation
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Product Portfolio

E-Jets’

EMBRAER 170

capacity: 70 to 80 seats
range: 2,100 nm (3,900 Km)

EMBRAER 175

capacity: 78 to 88 seats
range: 2,000 nm (3,700 Km)

EMBRAER 190

capacity: 98 to 114 seats
range: 2,400 nm (4,500 Km)

EMBRAER 195

capacity: 108 to 122 seats
range: 2,200 nm (4,100 Km)

This information 18 roparty of EMDrasr and Cannct 08 LEed O BEroCucsd without writtan penmissn
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ERJ 145 FAMILY

ERJ 135"

capacity: 37 seats
range: 1,750 nm (3,250 Km)

ERJ 130

capacity: 44 seats
range: 1,650 nm (3,050 Km)

ERJ 145

capacity: 50 seats
range: 1,550 nm (2,900 Km)

ERJ 145 XR

capacity: 50 seats
range: 2,000 nm (3,700 Km)

€ EMBRAER | INvEsTOR
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E-Jets Customer Base Evolution
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E-Jets Family Order Book T 1Q13
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EMBRAER 170

EMBRAER 175 245 165 80
EMBRAER 190 556 459 97
EMBRAER 195 142 117 25

Total 1,136 925 211




Worldwide Distribution

Commercial Jets i Net Orders Market Share

70-120 Seats Jets
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E-Jets Customer Base by Business Model

(% of E-Jets Fleet+Backlog)

23%

42%

Firm Orders

14%

LJ Europe & CIS
L. Middle East & Africa
]_' Latin America

_lLow Cost Carriers
|_{Regional Airlines
LdNetwork Airlines

Backlog

7%

49
24% 17%

L‘ North America
_| Asia Pacific & China
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E-Jets Deployment

helping airlines to be more efficient

Europe/CIS
China

North America

6%

Africa/Middle East

Latin America Asia Pacific

Right-sizing New Markets Replacement of Natural
old Jets Growth




Embraer Market Forecast (2012-2031)

AScope Clauses relaxation allowing 80-seater aircraft as a natural growth of RJ50s in the US
ARight-sizing of narrow-body operations

ARegionaI aviation development in Emerging Markets

A Acceleration of replacement of old & inefficient jets

Projected Deliveries- Jets
Market Segment 20127 2031

(Seats) Deliveries
30-60 405
61-90 2,625 | .
91-120 3,765 “gf R Pacific §
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Competition 61-120 seats I New Scenario

Typical Seating Capacity

CS300 7-
120 A319 NEO 737-7 MAX
110 &L
E195
CS100
100 B L —
$5J95/100 E190
h;"— >
CRJ1000
90
%ﬁ;} ~——
80 : ARJ21 |
CRJ900
70 h»— = -
CRJ700 E170
60
£ wwumen 7, AIRBUS (L soeme: B sukno et N, € EVBRAER

€ EMBRAER | v

This information 18 roparty of EMDrasr and Cannct 08 LEed O BEroCucsd without writtan penmissn

RELATIONS




INV
E
RAER | I
B
€ EM




